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Executive Summary

Edible Finger Lakes is a publication that aims to celebrate and promote food in the Finger Lakes region. The 
magazine focuses on the farms, vineyards, culinary artisans, chefs and home cooks, farmer’s markets, food shops, 
country inns, restaurants, cafes and more. The magazine reaches 14 Counties in Central New York that surround 
the Finger Lakes. This includes Monroe, Chemung, Ontario, Tompkins, Schuyler, Wayne, Tioga, Onondaga, 
Seneca, Yates, Livingston, Cayuga, Cortland and Steuben. The geographic region covers 9,000 square miles, 
including 2 million acres of  farmland and over 100 vineyards. The Finger Lakes region also rivals New York City in 
terms of  restaurant per capita. This magazine informs the local residents who have lived there for years, as well as 

 
The mission statement of  Edible Finger Lakes is to promote local foods and festivities. Our group’s goal also 
wanted to show people living in the region and visitors that fresh and local food is the most delicious, health and 

 
In order to reach these initiatives, there needs to be an increase in subscriptions. We aim to increase the number 
of  subscriptions by several thousand, aiming to ultimately hit 10,000 new subscribers. We hope to do this through 
several marketing executions.
 
One of  the primary marketing initiatives that we are executing is a membership card. The membership card is will 
come with all subscriptions and also be included in some promotions. The card will allow the subscriber to get deals 
at local businesses; restaurants, wineries, stores etc. This will increase subscriptions because there will be an 
incentive beyond just the magazine. People will be excited to know that they can read about all these local 
businesses, and then use their membership card to get deals at them. 

In addition, we want to get write ups in the newspaper. Michael has a very unique story, as well as the Edible Finger 
Lakes magazine. We want to highlight this story in order to get people interested. As a result, subscribers will know 
that not only are they getting a magazine highlighting local food, but also a magazine that is run by someone who is 
an incredibly talented chef, and also very familiar with the area and amazing food within.
 
We have several future suggestions such as partnering with a case club, making a YouTube series, and offering a 
drawing to subscribers.  With the case club, we aim to contact local vineyards to see if  they would help promote the 
magazine by offering a discounted price when purchasing a case club. in return, Edible Finger Lakes would promote 
the vineyard.
 
As previously mentioned, our ultimate goal is to increase subscriptions by 7,500 to 10,000 and increase overall 
awareness and interest into the wonderful world of  Finger Lakes agriculture and food.

SWOT Analysis

Little competition

No added incentives 

 local wine 

Opportunities Threats

WeaknessesStrengths
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Situational Analysis

Economic Forces

The cost for a year’s subscription to Edible Finger Lakes is $20. After the recent recession, people are cutting back 
on purchases they may not think they need or have the disposable income to spend on such products. However, the 

for three years is $52, making each year a discounted price. In addition, subscribers have access to archival issues 

cheaper even though they produces the same number of  issues per year.

Sociocultural Forces

industry. Eating locally grown foods allows for the consumer to know the farm where the product is grown and 
how that farmer raise the produce. This food is fresher and tends to taste better due to less traveling. Moreover, 
the food travels through fewer hands decreasing the risk of  contamination. In addition, buying locally grown foods 
helps support the surrounding economy.

Situational Analysis

Competitive Analysis

Although Edible Finger Lakes has no direct competition, there are other magazines that compete on the shelf  such 
as Finger Lakes Magazine and Fresh Dirt.

magazine is $4.95, making the subscription cost more appealing. Subscribers also gain exclusive access to digital 

wedding locations to shopping and food. The magazine heavily incorporates advertisements as well as articles on 

farms where produce is grown and distributed.

Fresh Dirt is a local, Ithaca magazine that focuses on sustainability initiatives and green living. The magazine is not 
in direct competition with Edible Finger Lakes, but it does compete for subscriptions and advertisement. Fresh Dirt 
publishes articles as well as discusses local stories on environmental improvements from new buildings, DIY and 
food in Ithaca. The magazine is published quarterly at $19 for a year’s subscription, but does not specify any added 

Conclusion

For example, the new membership card is unique to Edible Finger Lakes and provides added incentives such as 
discounts to local stores and samples for subscribing. Furthermore, Edible Finger Lakes offers access to archival 
issues and attractive discounts for longer periods of  subscription.
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Promotional Materials

Finger Lakes Locavore Card

Membership Card Release Party

One of  the ways we plan on breaking the exciting membership card news, is by having a large release party. We were 

potential consumers via mail and have them RSVP. There would be a limited space so that people would be 
attending an exclusive event. People who attended would get a membership card as well as a pamphlet with all the 
information about the card, including the deals and where those deals were applicable. The other big aspect of  this 
event, is the sponsors and businesses who have deals on the card would show up and interact with the consumers, 
potentially bring samples, and even potentially set up a booth to do tasting and explanations. 

area, the importance of  local shopping, and lastly and most importantly, how the magazine and membership card 
can help with eating healthier, locally, organically and purchasing products from local businesses. 

!e membership card is the primary focus of our marketing and public relations e"orts. !e card will come with 
a subscription to the magazine and will allow subscribers to get discounts at local businesses. !e card will be high 
quality and have a credit card feel with Edible Finger Lakes and the name of the card, Locavore Card, on the front. 

It will be a crossroad between the places the magazine features and an incentive to try new places.

!e card will also get people excited about the magazine because they can get discounts at the places they read about. 
!e discounts will be for businesses across the Finger Lakes region and the types of businesses involved will range 

from wineries and bakeries to butchers and stores. Loyalty card members will feel like they are a part of an exclusive 
club, which is very exciting. !ey will enjoy knowing that they have an incentive to shop locally and support local 

businesses because there is an extra reason to go to "!e Piggeries" of the region versus "the Wal-Mart's".

Promotional Materials

Finger Lakes Locavore Card
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Promotional Materials

Finger Lakes Locavore Card
POTENTIAL BUSINESS PARTICIPANTS

Promotional Materials

Finger Lakes Locavore Card
POTENTIAL BUSINESS PARTICIPANTS
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Promotional Materials

Finger Lakes Locavore Card
POTENTIAL BUSINESS PARTICIPANTS

Promotional Materials

Finger Lakes Locavore Card
Option 1 - Card Only

  Quantity    Price
  5000        $.20/card
  10000        $.15/card

 One time thermal printed personalization.
  Quantity    Price

  10000        $.15/card

 Pre-paid thermal printed personalization.
  Quantity    Price

Option 2 - Combo Card/Keytag

  Quantity    Price

 One time digital personalization.
  Quantity    Price

 Pre-paid DOD personalization.
  Quantity    Price
  5000        $.60/card
  10000        $.55/card

Freight charges: FOB Plant

They also will mail to lists as well as make inserts, envelopes and other personalized materials.
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Promotional Materials

Finger Lakes 
Locavore Drawing

Initial Introduction to Prospective Company

Dear (business name),

As editor- in- chief  and founder of  Edible Finger Lakes, I am currently working on a drawing for
our 2,500 subscribers that will take place early next year. The drawing will be held from February through April and 
the winners will be chosen at the end of  April. Three tiers of  winners will be chosen and each prize will be 
redeemable for one year.

addition to increasing awareness of  Edible Finger Lakes, this drawing will also be a great way to advertise your 
business to locals in the New York region.

than (date).

Thank you for your time. I look forward to hearing back from you.

Sincerely,
Michael Welch
Publisher and Editor -in- Chief
Edible Finger Lakes

Another promotion that Edible Finger Lakes could do in order to increase awareness and eventually subscribers is 
to hold a drawing. This drawing would be available for any subscriber to enter and it would start in the beginning of  
the year. Ideally, the drawing would end near the end of  April so that the winners would be able to visit the Finger 

subscribers to visit the Finger Lakes and would also be a great reward for loyal subscribers.

Follow-Up to Prospective Company

Dear (business name),

As the publisher and editor -in- chief  of  Edible Finger Lakes, I would like to offer you the opportunity to be 
included in a drawing through our magazine. As the only magazine that focuses on the diverse local foods, wines 
and spirits of  the Finger Lakes, I believe that this promotion would be complete with a partner, such as 

will be eligible to enter this drawing, and there will be three tiers of  prizes. Edible Finger Lakes currently has more 
than 2,500 subscribers, and single issue copies are sold at Wegmans and Barnes & Noble, wineries and independent 

Co sponsors of  our drawing will receive the following promotional consideration with your logo, image and 
descriptive copy:
 - Insert on the drawing in (X number) issues of  our magazine;
 - Copy and imagery on our website;
 - Posts on our Facebook, Pinterest, Instagram and Twitter

Drawing Logistics:
In order to enter online, entrants will need to log on to the Edible Finger Lakes website, click on the link leading to 
the drawing, and enter their contact information. Additionally, entrants will need to either tweet to Edible Finger 

If  people do not want to enter online, they can send an insert back to the magazine. This insert will be included 

winners are chosen. By the end of  April, three winners will be chosen out of  the candidates who entered, and the 

 - First prize: $400 to Mirbeau

 - Third prize: $100 Rasa Spa

have by phone, so please feel free to call me at (telephone).

Thank you for your time. I look forward to hearing back from you.

Sincerely,
Michael Welch
Publisher and Editor- in- Chief
Edible Finger Lakes

Promotional Materials

Finger Lakes
Locavore Drawing
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Promotional Materials

Downtown Living Tour

Downtown Business Improvement District which encompasses the commons and its surroundings. The Alliance 
holds special events year round, such as the Apple Harvest Festival, Chili Cook-Off, and the Downtown Living 
Tour. Downtown business are given the opportunity to participate in many of  these events by contributing their 

product or sample to the event in a way that promotes their business.
The Downtown Living Tour presented us with the perfect opporunity to expose tour participants who are 

interested in living in downtown Ithaca to the publication. Placing 100 copies of  Edible Finger Lakes Magazine at 
the Argos Inn was an excellent way to attract potential subscribers, promote the purpose of  the magazine by  

collaborating with Argos Inn - a local staple, and build a relationship with the Downtown Ithaca Alliance. 

Promotional Materials

Downtown Living Tour
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Promotional Materials

Harris Seeds
We hope to establish a cross-promotional relationship with Harris Seeds to provide seasonal incentives that 

seeds to home gardeners. As you’ll see, we have left some blanks for information that may or may not be available. 
For example, we don’t know if  you have demographic information on your subscribers that would be important to 

share. It would be ideal if  you had any information on their interests in gardening.

Initial Email

Dear (representative),

We hope you enjoyed reading the feature story on Harris Seeds in the spring 2014 issue of  Edible Finger Lakes. I 
am writing to you on behalf  of  Michael Welsh, publisher and editor in chief  of  Edible Finger Lakes. The magazine 

throughout the region. Edible Finger Lakes currently has 2,500 subscribers, of  which (X) percent partake in 
home gardening.

We are hoping to establish a partnership with Harris Seeds to create cross promotional material that would appeal 
to our current and future subscribers, as well as to prospective buyers of  your seeds. As an incentive to encourage 
renewals, new subscribers and gift subscriptions, we would like to include a complimentary package of  Harris Seeds 

I will be contacting you at the end of  the week to see if  this would be of  interest to Harris Seeds. Meanwhile, if  you 
have any other questions feel free to contact me at (XXX ) XXX- XXXX.

Sincerely yours,
Your interns name(or other contact)
Public relations for Edible Finger Lakes
(or this letter can be reworded and sent by Michael)

Follow-Up Email

Dear (representative),

Thank you for your interest in a cross promotional relationship with Edible Finger Lakes. We hope to promote both 
Edible Finger Lakes and Harris Seeds by undertaking the following activities:
 - Creating binding cards with images of  packages of  Harris Seeds and your logo in the printed incentive to 
   renew, subscribe or give gift subscriptions;
 - Providing discounted advertising space of  (X) percent in exchange for the Harris Seeds packages;
 - Including copy on the incentive on our website, Facebook and our blog;
 - Sending packets of  the seeds with a thank you note in a padded envelope to those renewing or starting 
   new subscriptions, as well as to the recipients of  gift subscribers.

We hope to build a long lasting relationship with Harris Seeds that increases brand awareness and sales for both 
companies. I’ll contact you next week to discuss this proposition in greater depth. Meanwhile, please feel free to call 
me at (XXX ) XXX- XXXX or you can reach me by email at XXX.

Sincerely ,
Your interns name (or other contact)
Public relations for Edible Finger Lakes
(or this letter can be reworded and sent by Michael)

Promotional Materials

Harris Seeds
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Promotional Materials

Emmy’s Organics

Initial Email

Dear Samantha,

I am writing to you on behalf  of  Michael Welsh, publisher and editor in chief  of  Edible Finger Lakes. The 

wineries and stores throughout the region.

We are hoping to establish a partnership with Emmy’s Organics to create cross promotional material that would 
appeal to our current and future subscribers, as well as to prospective buyers of  your products. As an incentive to 
encourage renewals, new subscribers and gift subscriptions, we would like to include a 

the seasonal options available at that time.

I will be contacting you at the end of  the week to see if  this would be of  interest to Emmy’s Organics. Meanwhile, 
if  you have any other questions, please feel free to contact me at (XXX) XXX -XXXX.

Thank you for your time,
Your interns name (or other contact)
Public Relations for Edible Finger Lakes
(or this letter can be reworded and sent by Michael)

We would also like to provide seasonal incentives by forming a cross-promotional relationship with Emmy’s  Organ-
ics, a young local business that sells gluten and wheat free, vegan and organic products. They offer their signature 

Follow Up Email

Dear Samantha,

Thank you for your interest in a cross promotional relationship with Edible Finger Lakes. We hope to promote both 
Edible Finger Lakes and Emmy’s Organicsby undertaking the following activities:
 - Creating binding cards with images of  packages of  Emmy’s Organics and your logo in the printed 
   incentive to renew, subscribe or give gift subscriptions;
 - Providing discounted advertising space of  (X) percent in exchange for the Emmy’s packages;
 - Writing an article on Emmy’s Organics in one of  our issues.
 - Including copy on the incentive on our website, Facebook and our blog;
 - Sending packets of  Emmy’s Organics macaroons with a thank you note in a padded envelope to those  
   renewing or starting new subscriptions, as well as to the recipients of  gift subscribers.

We hope to build a long lasting relationship with Emmy’s Organics that increases brand awareness and sales for both 
companies. I’ll contact you next week to discuss this proposition in greater depth. Meanwhile, please feel free to call 
me at (XXX ) XXX- XXXX or you can reach me by email at XXX.

Sincerely ,
Your interns name (or other contact)
Public relations for Edible Finger Lakes
(or this letter can be reworded and sent by Michael)

Promotional Materials

Emmy’s Organics
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Promotional Materials

Harris Seeds & Emmy’s 
Organics Thank You Card

!is is an example of the !ank You card to send out to subscribers after they register. !e seeds or macaroons would be 
included in the package and below is an example of what the inside could say.

Promotional Materials

Subscription Insert
Subscription inserts need to convince readers that they should stop and subscribe to the magazine within the few 
seconds before they turn the page. The updated card gives readers reason to stop with a price-savings display that 
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Promotional Materials

Subscription Insert
Promotional Materials

Subscription Insert
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Promotional Materials 
Timetable

Press Kit Materials

Biography

Michael Welch is the publisher and editor-in-chief  of  Edible Finger Lakes, a food and beverage magazine that 
highlights the seasonal culinary bounty of  the Finger Lakes Region. He oversees all aspects of  managing the 
magazine and its editorial content on the regional food scene, spanning 9,000 square miles in the 14 counties in 
Central New York located within and surrounding the Finger Lakes.

Michael began this publication in 2007, a year after leaving New York City for the countryside in Ithaca, N.Y. His 
passion for regional produce began when he was a chef  seeking the freshest and highest quality food for his 

agricultural events, in what is considered one of  America’s fastest growing culinary regions. He quickly realized that 
the area was lacking a one-stop resource that provides residents and visitors with intelligence on the vast local 
agricultural scene. This sparked the launch of  Edible Finger Lakes, which is part of  Edible Communities, a 
publishing and information services company on culinary regions throughout North America. Michael shares the 
publishing company’s mission to connect consumers with local foods in their community.

Prior to living in Ithaca, Michael lived in Brooklyn, New York, where he ran Full Plate, a private chef  business and 
catering business serving families in Brooklyn and the Hamptons. In addition, he set up workshops at health centers 

America Internal Development in Washington D.C. where he managed family planning and nutrition in developing 
countries.

Michael was born in Hamption, V.A. where his father was stationed in the airforce, and raised in Belgium due to his 

Slow Food Finger Lakes Movement that celebrates and champions the local foods.

###

Michael Welch
Publisher and Editor-in-Chief
Edible Finger Lakes Magazine
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Press Kit Materials

Fact Sheet: 
Edible Finger Lakes

Press Kit Materials

Fact Sheet: 
Edible Finger Lakes
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Press Kit materials

Fact Sheet: Agriculture 
in the Finger Lakes Region

Press Kit materials

Fact Sheet: Agriculture
in the Finger Lakes Region



32 33

Press Kit Materials

Fact Sheet: Wine, Beer & 
Spirits in the Finger 

Lakes Region

Press Kit Materials

Media List
Online & Print

Cortland Standard: Cortland
 Section: Living & Leisure
 Editor: Katie Hall: living@cortlandstandard.net
Finger Lakes Times: Finger Lakes
 Sections: Food & Wine

FREETIME: Rochester
 Sections: Eat and Drink
 Executive Editor: Sue Cannon: freetime@frontiernet.net 
 Editor: Thomas Cannon: freetime@frontiernet.net
 Assistant Editor: Eileen Earley: freetime@frontiernet.net 
Fresh Dirt: Ithaca
 Editor in Chief: Tommy Dunne: contact on website
 Executing Editor: Rebecca Barry: contact on website
Ithaca Journal: Ithaca
 Sections: Life, Local Businesses
 Executive Editor: Neill A. Borowski: nborowski@gannett.com
 Managing Editor: Bruce Estes: bestes@elmira.gannett.com
Ithaca Times: Ithaca
 Sections: Visit Ithaca, A&E: food
 Managing Editor: Bill Chaisson: editor@ithacatimes.com
 Associate Editor: Lou DiPietro, arts@ithacatimes.com
New York Times: New York, NY
 Section: Food and Wine
 Editor: Eric Asimov: asimov@nytimes.com
Rochester Business Journal: Rochester
 Section: Local Businesses
 Editor: Nathan Dougherty: natdougherty@rbj.net
Rochester Democrat & Chronicle: Rochester
 Section: Life
 Editor: Karen Miltner: kmiltner@democratandchronicle.com
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Online & Print (continued)

Rochester Magazine: Rochester
 Sections: Life: things to do
 Editor: Mark Liu: mliu@gannett.com
!e Daily Gazette: Schenectady
 Section: Lifestyle & Arts
 Editor: Karen Bjornland: kbjornland@dailygazette.net
!e Post Standard: Syracuse
 Sections: Entertainment: Food & Dining, Dining Out, Cooking & Recipes, Wine & Drink 
 Editor: Don Cazentre: dcazentre@syrcause.com
Times Daily: Albany
 Sections: Life:food
 Editor: Teri Thornton: teri.thornton@timedaily.com
Wine Spectator: NYC
 Website Assistant Managing Editor: Joe Meyerson: jmeyerson@mshanken.com
 Web Site Managing Editor: Dana Nigro: dnigro@mshanken.com

Blogs

Cayuga St. Kitchen: Ithaca
 Blogger: Emma Frisch: emmavfrisch@gmail.com.
 Link: http://www.cayugastkitchen.com/p/about emma.html 
Cayuga Pure Organics: Brooktondale
 Blogger: Erick Smith: Farm owner/founder: Erick@cporganics.com
 Link: http://www.cporganics.com/blog
Cookin’ in the ‘Cuse: Syracuse
 Blogger: Jennifer: jlbasker@syr.edu

Corning & the Finger Lakes: Finger Lakes

 Lindsay Prichard: Correspondent for Finger Lakes
 Kevin Welch: Correspondent for Finger Lakes
 Paul Zorovich: Correspondent for Finger Lakes

 Link: http://newyorkcorkreport.com/
Culinary Types: New York
 Blogger: T.W. Barritt: twbarritt@culinarytypes.com
 Link: http://culinarytypes.blogspot.com/
 Notes: contributor to Edible Long Island
Eggs on Sunday: Ithaca
 Blogger: Amy: eggsonsunday@gmail.com
 Link: http://eggsonsunday.wordpress.com/
 Notes: writes the seasonal Cooking column for Edible Finger Lakes

Press Kit Materials

Media List
Blogs (continued)

Family, Love, Wine Blog: New York
 Blogger: Melissa Dobson: Melissa.Dobson@avantguild.com
 Link: http://familylovewine.wordpress.com/page/4/
Grapes and Grains NYC: New York
 Blogger: David Flaherty: email on blog
 Link: http://www.grapesandgrainsnyc.com/bio/
 Notes: Featured in Edible Manhattan
Grub Street: New York
 Blogger: Belle Cushing: grubstreet@nymag.com
 Link: http://www.grubstreet.com/
Healthy Green Kitchen: New York
 Blogger: Winnie Abramson: winne@healthygreenkitchen.com
 Link: http://www.healthygreenkitchen.com/work with me:
Home in the Finger Lakes: Finger Lakes
 Blogger: Jennifer Morrisey: email on blog

Ithaca’s Food Web: Ithaca
 Blogger: Alison Fromme: alisonfromme@nasw.org
 Link: http://ithacasfoodweb.blogspot.com/
New York Cork Report: Hudson Valley
 Executive Editor: Lenn Thompson: lenn@newyorkcorkreport.com
 Link: http://newyorkcorkreport.com
New York Cork Report: Finger Lakes
 Managing Editor: Evan Dawson: evan@newyorkcorkreport.com
 Correspondent for Finger Lakes: Lindsay Prichard: lindsay@newyorkcorckreport.com
 Correspondent for Finger Lakes: Paul Zorovich: paul@newyorkcorkreport.com
 Link: http://newyorkcorkreport.com
!e Food Section: New York
 Blogger: Josh Friedland: josh@joshfriedland.com

!e Hungry Foodie: New York

Wine & Vine: Rochester
 Blogger: Sheila Livadads: email on blog
 Link: http://blogs.democratandchronicle.com/wine/

Press Kit Materials

Media List
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To: James Lawrence (jlawrenc@democratandchronicle.com)
From: Drew Zieff
Subject: Importance of  eating local and organic and how Edible Finger Lakes can help
Date: March X, 2014

Dear James:

Within the last few years, eating local, fresh, healthy and organic foods has exploded in popularity. There is an 
emphasis on supporting local businesses, getting the freshest food products and knowing that nothing harmful to 
the consumer or farmer went in to raising livestock or growing fruits, vegetables and herbs.

Within New York, several regions are known for fertile soil and growing delicious vegetables and fruits. One of  the 
biggest regions in terms of  agriculture is the Finger Lakes, with its 11 lakes surrounded by fertile and health soil, 
providing excellent local produce.

Edible Finger Lakes is a fairly new branch of  Edible Communities magazines and provides locals and visitors 
important information about organic food and cooking, including opportunities to explore Finger Lakes agriculture, 

possible experiences. The magazine covers 14 counties in the region, including Monroe County, so the content is 
relevant to a large group of  people. It shows people how to eat healthy and organically, support local businesses, 
and enjoy all the region has to offer in terms of  food, beer, spirits, wine and more.

We would like to introduce you to Michael Welch, the founder, publisher and editor-in-chief  of  Edible Finger 
Lakes, who can share with you his perspective on the culinary scene in the Finger Lakes. As a former chef, owner 
of  a catering business, and health and nutrition expert, Michael is passionate about helping our local agricultural 
businesses thrive.

I would be delighted to set up an interview with you and Michael. I also can send you a few recent issues of  the 
magazine. I will call you within the next two weeks to see if  you are interested. Meanwhile, please feel free to 
contact me at my email listed below.

Sincerely,

Drew Zieff  
zieffd@gmail.com

Press Kit Materials

Pitch Letter

 With the warmer months emerging, we soon can pick from the bounty of  freshly food grown in our area, 
bypassing many of  the imported vegetables and fruits in the supermarket. What’s more is that eating locally grown 

from local farms, Community Supported Agriculture (CSA) has become increasingly popular especially in Rochester 

Additional shares can be purchased for fruit, beef, chicken, pork, bread, egg, cheese, yogurt, pasta, coffee, ice cream 
or ferment shares.
 The advantages of  eating organic food are plentiful. Organic foods are not exposed to harmful pesticides 
and organically raised animals are not exposed to antibiotics, which can present health risks to our digestive system. 

prevention of  cancer, better digestion and a vital amount of  daily vitamins.
 As a former restaurant chef  and caterer, I can vouch that buying local not only creates tastier food, it can 
inspire you to plan menus that feature the freshest produce of  the season that your family and friends will love. 
When I moved from New York City to the Finger Lakes, I was thrilled to encounter an agricultural world of  edible 
delights fresh from the farm to the table. So consider becoming a locavore, know the growing season of  local crops, 
help your local economy and meet the farmers, and consume the healthiest organic produce in the region.

Submitted by:
Michael Welch
Publisher and Editor in Chief
Edible Finger Lakes

Press Kit Materials

Op-Ed
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Social 
Media

Social Media

 
Facebook and Twitter should maintain having a post daily or at least a few posts weekly. These two social media 
platforms should be used for three primary purposes.

First, both of  these social media sites should include more posts about what is going to be featured in upcoming 
issues in order to get readers excited. 

Examples of  posts are:
1. May/June: Wine issue: “What is your favorite winery in the Finger Lakes? This issue, we will be featuring a variety 
of  wines and wineries from all across the Finger Lakes. 

2. November/December: Holiday Issue: “We all know that the holiday season is just around the corner. Before you 
start to worry about what you are going to give to people this year, consider purchasing a subscription to Edible 
Finger Lakes for someone. Whether you know someone who is a foodie, loves wine, or wants to learn more about 

meat.

Second, social media sites should be used to announce more local events so that it these sites could be used as an 

Third,social media should be used to promote the new loyalty cards and what deals members can get by purchasing 
a loyalty card.

pictures of  delicious foods. As a result, Pinterest and Instagram should should make sure to include intriguing, 
attractive photos. Lastly, we suggest that interns use Michael’s rich data bank of  photos for Pinterest and Instagram. 

Blog

 
Within the Edible Finger Lakes website, we recommend that the posts on the blog page also state who the post was 
contributed by. This will add value to the post and allow for people to recognize fellow Edible Finger Lakes 
subscribers. This will foster personal connections within the Edible community and allow subscribers to directly 
connect with one another.

Internship Description for Edible Finger Lakes

Edible Finger Lakes is a culinary magazine featuring the local food, wine and farms of  the Finger Lakes region. 
The magazine is dedicated to celebrating and promoting the local foods movement, with a focus on the many 
farms, vineyards, culinary artisans, chefs, home cooks, farmers’ markets, food shops, country inns, restaurants and 
cafes. The magazine covers the 14 counties in Central New York and is published six times a year.

Edible Finger Lakes is seeking a hard working, tech savy and enthusiastic candidate to intern at the magazine this 
upcoming summer. Interns will assist in the development and promotion of  a loyalty card program for Edible 
Finger Lakes subscribers.

Internship Duties:
Internship responsibilities may include the following:
· Promoting the new loyalty card program using social media
· Working with a printing company to design loyalty cards
· Contacting local vendors to participate in loyalty program
· Designing a brochure to be included with the card
· Building a web page for the card
· Helping with app development
· Creating a marketing strategy

Ability to work with social media tools like HootSuite, FaceBook, Twitter, Instagram, Pinterest and Reddit is 

preferred.

Application Deadline: May 15, 2014. 

Dates:

Applying:
Please submit resume and cover letter via email to Michael Welch, Publisher, Edible Finger Lakes at 

Internship
Announcement

Ithaca College professional development coordinator.
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Future 
Recommendations

YouTube

We suggest that an Edible Finger Lakes interns create 60- second shorts about the Edible Finger Lakes magazine. 
This would be a voice over with imagery. Additionally, some shorts can include testimonials from current 

Summer Travel Brochure

The summer travel brochure will be an eye catching, colorful handout highlighting activities to do locally. This will 
include sites to visits, farms with fresh produce, farmers markets, good restaurants featuring local food and wines, a 

region is so large, we recommend creating brochures for each of  the biggest regions, such as Rochester, Syracuse 
and Ithaca. These brochures are perfect to put in the lobbies of  hotels, information centers, and other places where 
tourists are most likely to go. They will be Edible branded and have a call to action to go to the website and check it 
out, purchase an edition or subscribe to get even more information on the region.

Brand Identity

We suggest that Edible Finger Lakes creates an identity standard for its magazine. This would include identifying 

Alumni

table during these events. This will be a great way for the magazine to gain subscriptions with alumni who visit the 
area.

Future
Recommendations

Case Club

In terms of  the case club, many different wineries offer deals and memberships to get discounts on wine. We 
recommend talking to some of  these wineries to see if  the case club can include something about Edible and even a 
discount for a membership. Below, I have included an example of  a case club:

visiting our tasting room and you become a member. Membership will be valid for one (1) year.

 Two (2) free Varick Winery wine glasses with every case purchase
 Two (2) free Varick Winery wine charms with every case purchase
 Free tasting for you and a guest
 Member only specials at Varick Winery Cherry Festival & other events

case purchased, and then a subsequent discount on a subscription to the magazine.
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Measurement
& Evaluation

Measurement and Evaluation is a key aspect of  any public relations plan. This is how we will actually measure how 

Although we did not focus a lot on social media, it is still very important to pay attention to the number of  
interactions and likes on platforms such as Facebook and Twitter. Since we have suggested to promote upcoming 
issues on social media, this will hopefully lead to an increase in awareness and increase in subscribers.

In terms of  promotional events such as the Finger Lakes Drawing, it will be crucial to measure the number of  
people who enter the drawing as well as the posts on Facebook and Twitter about the drawing. Paying attention to 
these numbers will give Edible Finger Lakes a good sense of  the response rate of  such a promotional event and 
also how active subscribers are on social media.

PR Contacts

Alexa Perlstein
aperlst1@ithaca.edu

Drew Zie!
azie!1@ithaca.edu

Alix Baker
abaker1@ithaca.edu

Beecher DiNapoli
hdinapo1@ithaca.edu
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Appendix
Roy H. Park School of  Communications

the student.
• A Park School faculty member, or the Park professional development coordinator, monitors the internship.
• Internships are graded pass/fail only.
• 

responsible for providing all required resources.

There is no requirement that communications majors undertake internships, but quality internship experiences can 

• 
• Providing insight into employment requirements
• Developing professional contacts and references
• Learning what skills need development
• Building a strong resume and portfolio

Students obtain internships in a variety of  ways. The School of  Communications offers a database of  ideas at www.
ithaca.edu/rhp/internships. Students are urged to consult with the Park School Professional Development Coordi-
nator at any point in their internship search.

1. Eligibility

To qualify for an internship, a student must be a matriculated Communications major or minor in good academic 
standing, and not on Warning. The internship must relate to the major or minor. At minimum, a student will have 
completed the introductory courses in the subject area of  the internship.
 - Sophomores and freshmen may enroll for one internship credit only.

2. Credits

• Credited internships may be undertaken in Fall, Spring or Summer semesters (and one credit during Winter 
Break)

• 
• Sixty hours of  on site work is a minimum for one pass/fail credit and there is no maximum number of  hours.
• One credit is the minimum unit.
• 
• No more than twelve internship credits may be applied to graduation.
• Internship credits cannot be transferred from another institution.
• Internship credit cannot be awarded retroactively to past experience.
• The same internship experience cannot be repeated for credit

Appendix

Internships are treated the same as other courses for tuition. That is:

 - If  a student is less than full time, tuition will be billed per credit hour.
 - Summer and Winter Break internship tuition is billed per credit hour.
Most students elect one summer credit, even if  the internship is fulltime.

4. Compensation.
Pay to interns will be handled by and negotiated between the student and the organization. Internships are largely 
unpaid; however, some organizations or internship programs do compensate interns. This can be hourly or weekly 
pay, or a commuting allowance, or a stipend at the completion of  the internship.

II. Approval Procedures
1. Submit the complete application for credit to the Professional Development Coordinator in advance of  the 
internship start date.
2. The Application form (http://www.ithaca.edu/rhp/internships) the Proposal, the Organization Agreement, 

to the student, the faculty sponsor, and the site supervisor.

III. Internship Proposal/Design Statement

The student’s internship proposal should contain at least the following elements:
1. Who at the organization will supervise/mentor the student.
2. Learning objectives for the internship, how these relate to student’s career goal

4. The student’s preparation for undertaking the internship, such as related coursework and prior work experience

6. Anticipated weekly work schedule.

IV. Organization Agreement (site supervisor letter)

including:
1. Supervisor’s name and contact information
2. Internship start and end dates, and the hours per week

4. How the intern’s responsibilities will increase over the term
5. What the intern will be expected to learn. What will the student observe? Will student attend company meetings?
6. Description of  the workspace/resources that will be provided.

7. Terms of  compensation, if  any
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V. Responsibilities

A. The Faculty Sponsor is expected to:
     1. Review and approve the student’s proposal for the internship
     2. Monitor the student’s progress through the weekly reports and provide general guidance during the internship

         supervisor’s evaluation.

B. The Student Intern is expected to:
     1. Prepare a design statement/proposal (see III) and attach it, with the organization’s agreement letter, to the    
     application at http://www.ithaca.edu/rhp/internships/docs/internshipapp

     2. Submit weekly reports to the faculty sponsor. Suggestions for weekly reports:
 - Activities during the week
 - Projects worked on
 - Meetings and conferences attended
 - Valuable experiences during the week
 - Any problems encountered during the week
 - Hours worked this week.

     being reduced or restricted.

 - Summarize the work accomplished during the internship
 - Discuss how the internship related to your academic program and career aspirations.

 - Discuss any learning that was unexpected
 - Discuss any learning or activities that you wanted to have but didn’t
 - Other observations as a result of  this experience.

     5 Conform to the personnel policies and practices of  the host organization, including proper attire and 

     5. Keep appropriate examples of  internship work for a portfolio, recognizing that some work may need to be 

     http://www.ithaca.edu/rhp/internships/docs/evaluationbystudent/

Appendix
C. The Site Supervisor is expected to:
 1. Provide an Organization Agreement letter (see IV)
 2. Provide facilities, equipment, resources, and schedule for the intern that offers the best possible 
 educational experience.

 coaching and feedback.
 4. Notify the faculty sponsor if  the intern is not meeting expectations
 5. Prepare a written evaluation of  the intern’s performance at the conclusion of  the internship for the 
 faculty sponsor. A sample form is here: 
 http://www.ithaca.edu/rhp/internships/docs/supervisorevaluation/
 6. Provide the intern with an exit interview regarding the completed internship.

Appendix

Contact Information for Ithaca College Professional Development Coordinator

Eloise Greene
607-274-3244
egreene@ithaca.edu



!ank you for giving 
us the opportunity to 

work with you!


